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I. Introduction 

 
Vocabgram is a mobile application that      

helps users learn new words. By incorporating       
multimedia and social media, users can learn slangs        
or idioms effectively and in a fun way. Core         
functionality exists with the application that allow       
users to authenticate and view slang and idioms that         
are trending in their area, as well as search for terms           
on their own. Additionally, users have the ability to         
submit their own terms, including attaching      
multimedia (e.g. GIFs) to their definition to attract        
additional viewers. Finally, users can engage in a        
number of social features to enhance their experience        
beyond that of a standard dictionary-like application,       
which includes the ability to follow/be followed by        
users, share slang among your followers, and engage        
in badge-collecting based on achievement within the       
application. 

II. Materials 
 

Along with this write up, the storyboard       
summary of the prototype and the PDF prototype will         
be displayed through supporting documents. Our      
storyboard summary of our prototype will be       
presented in the support document, Appendix A. Our        
PDF prototype will be presented in the support        
document, Appendix B. 
 
 

III. Design Discussion  
 
Learnability: 

Much of our design was geared towards ease of use          
which supports and increases learnability for the user.        
We strongly felt the need to keep a clean and          
minimalistic interface to avoid any distractions or       
having “too much going on”; it puts all user focus on           
the content and makes the points-of-action easy to        
find. To keep this minimalistic approach, we decided        
to collapse and hide the menu bar within a hamburger          
icon. The hamburger icon keeps the home page clean,         
yet the menu bar is still easily accessible. People         
most likely expect this hamburger icon on the top left          
corner, keeping things familiar for new users allows        
for ease in learning. 

Since our application thrives on user activity and        
contribution, we wanted to keep the information       
contained credible. To keep credibility we      
incorporated the concepts like “likes” utilizing the       
“thumbs up” and “thumbs down” button to represent        
likes and dislikes, this way users can see the reaction          
from other users regarding the correctness of       
definitions when learning words. 

For the visual learners, we provide users the option to          
attach an image, video, or gif that would support the          
definition. This increases learnability because these      
images, videos, or gifs may accurate depict the        
definition itself or even provide the use of the word in           
a sentence as an example. To make the task of          
appending these supportive visual media even easier       
for the user, we will have a search bar in which the            
user can type in the word they’re defining and a row           
of related images/gifs would appear in a row for the          
user to select from if they wish.  



Memorability: 

Our design concept wanted to make sure that the user          
was already familiar with where things are located        
based on common icon locations in other popular        
applications. For example, many login icons are       
located at the top, right corner of the screen with the           
hamburger icon containing the menu located at the        
next possible location the user would look for, at the          
top left corner. Since the search bar is one of the main            
focal points of our application, we decided to place it          
at the very top of the screen instead of the bottom.           
With this design and the key components lined up at          
the top of the screen, users will immediately        
remember how to utilize our application when they        
revisit it. 

Efficiency: 

From our research, we learned that the main        
considering factor that users look for in an        
application is ease of use. (Note: We will discuss ease          
of use as it applies to the Navigation and Menu at the            
end of this Efficiency section.) From this realization,        
we wanted to have our application complete its job         
with great efficiency. When deciding on the       
placement of the search bar, we chose to have it on           
the startup page for immediate use so that users won’t          
have to navigate through different pages, which       
minimizes clicks needed to accomplish this simple       
task. To further supplement the user with tools to         
increase their efficiency, our search engine will have        
an auto-complete feature much like those seen in        
popular search engines. The auto-complete feature      
will have an algorithm and attempt to match words         
from our database as the user types in the search bar.           
Along with this auto-complete feature, a drop down        
list under the search bar will also display the top          
matches contained in our database that closely       
matches what the user is typing; if the user sees the           
word they’re looking for they can simply select the         
word and proceed with the search. 

Searching for related images/videos/gifs to attach      
with the definitions can become a time-lengthy task;        
to mitigate this issue, our visual media search option         

will make attaching a related image/video/gif to       
supplement user’s post as easy as a click of a button.  

We also wanted to include the option for users to          
“share” posts, content, and definitions if they wish by         
integrating with existing social media platforms.      
Recognized social media platforms such as Facebook       
and Google Plus, for example, would be of first         
interest. With this feature, users can easily and        
quickly share content they think is interesting with        
their friends and family who aren’t already on        
Vocabgram. 

Another change to improve ease of use based on         
feedback was in the Navigation and Menu. To reduce         
confusion and clutter, we decided to remove the        
right-side dropdown menu and migrated everything      
into the left-side dropdown menu to keep things        
consistent and organized. To keep the right-side       
avatar of important functionality, clicking the avatar       
will take the user directly to the settings page where          
the user can customize their settings and/or logout.        
Making the avatar an immediate path towards the        
setting increases efficiency by reducing the amount       
of clicks it would have taken if the right-side menu          
was still implemented. 

Effectiveness: 

While considering how to promote the effectiveness       
of our application, reading studies on the       
“Ebbinghaus Forgetting Curve” pointed us in the       
right direction. Research on the “Ebbinghaus      
Forgetting Curve” shows that reviewing terms      
previously searched or studied can aid long term        
memory [1]. Since one of our goals is to allow users           
to learn new slang terms, this knowledge led us to          
integrate a history feature for users [who have an         
account] to see a list of previously searched terms.         
This way, users can look up slang words or phrases          
that they have forgotten the meaning of later on.         
Another way we used the benefits of the Ebbinghaus         
Forgetting Curve was by repetition of words on the         
trending screen that users can see frequently. This        
way, users can have easy access in order to defining          
these words over a long period of time to help          
improve our users’ knowledge on slang terms. 

Utility: 



After a closer look at our design, we wanted to          
improve the functionality for users. One way we        
implemented this was by having a preset list of         
images and videos pop up for users as they comment          
on posts. We want to encourage users to use images          
and videos as they communicate within our       
community, and this added feature will help with that         
function. After users search a word, they can scroll         
through the posts and have a word read to them          
aloud. This will help the user understand and        
remember words they previously searched. 

Safety: 

Since our application offers a social platform that        
allows users to connect other accounts and post their         
own content, we continually kept the user’s safety in         
mind while designing. Geolocation is an added       
feature that users can choose to include, and that can          
be decided upon by each individual user in the         
settings page so that they won’t accidentally turn it         
off or on from the homepage. Based on feedback, the          
user is prompted with a pop-up, asking the user if he           
wants to enable location services on his device, thus         
allowing access the user’s location. By allowing the        
user to choose his security settings, we made the         
application safer to use.  

Similarly, the logout button can’t be accessed from        
the start-up page so that the user cannot accidentally         
press “Log Out” when trying to access the search bar.  

To improve safety, we even added a second        
confirmation from users for some features. If users        
want to flag a post that they feel is inappropriate, our           
application will ask why they felt that the post was          
inappropriate from a pre-set list of choices including:        
nudity, inaccuracy, extreme violence, or copyrighted      
images/unlicensed images. The user must select one       
of these options in order for the flagging to be          
processed. This improves safety because if the user        
accidentally presses the flag button, they can navigate        
back to their previous screen if they choose to do so.  

Based on feedback and also to improve safety, we         
moved the flag action into the More Options menu         
represented by the ellipses icon at the top right of a           
submission. This was done to keep the flag button         
away from the action bar, which would help prevent         
the user from accidentally clicking it. By preventing        
users from making an unintended action, we       
improved the safety aspect of the usability goals. We         

have also changed flagging feedback from color       
change to hiding the content, which makes the        
content browsing experience more effective by      
filtering out undesired content for the user.  

Lastly, safety was kept in mind for cases where a user           
accidentally presses a “like” button or a “dislike”        
button on accident. They can press that same button         
again to remove their “like” or “dislike”. 

User-experience and Aesthetics: 

Based on feedback, our logo design was redesigned        
to be more streamlined, modern looking, and       
aesthetically pleasing to improve the user-experience.      
We understood from our empirical evaluation of our        
design that the clash of blue and orange colors were          
not very aesthetically pleasing so the color changes to         
the logo now compliment the main colors of the         
overall application, which also creates a consistent       
look. 

Much of our color changes syncs with the Logo         
Design to improve Consistency and were made       
towards the purpose of making the appearance       
pleasing to the eye, along with having attention        
drawn towards the important parts of the application.        
Regarding the logo redesign, we removed the clash        
between blue and orange colors by making them less         
polar so the soft colors would compliment each other         
well. This allows us to move towards a more subtle          
color layout. We’ve revamped the appearance by       
using various shades of orange blended together with        
a gradient for aesthetic purposes. This kept the color         
usage consistent throughout the app, such as orange        
text for the word and a soft blue fill when an action            
button is clicked. 

As part of the color design changes mentioned        
previously, when the user selects an item, the item         
selected changes color. So the button is soft grey         
when not selected, and blue with white text when         
selected. 

White space was added to the feed to create blocking          
of content, which also reduced the clutter; with this,         
the user can easily discern between different       
submissions and can tell which content belongs to        
certain submission posts. Blocking the content      
creates a more impactful look to the app and draws          
the user’s eyes to focus on the important details that          
are displayed on screen. 



For more ease in navigation, direction, and action, we         
used a Gray Bar to separate different sections and         
action items within the app. For example, there is a          
Grey Bar under the “Trending” Section and under the         
“Like/Share/Follow” Section. With this blocking     
technique, a user can easily scan the app and find the           
section or action they desire.  

Other aspects of navigation includes the Trending       
Bar. Navigation of the trending bar has been changed         
from scrolling left and right to clicking buttons for         
the different types of results. This change categorizes        
different types of information more concretely,      
allowing the user to browse more effectively.  

We had also considered other ways to improve the         
user’s experienced based on feedback. The avatar and        
handle of the submission’s poster has been moved to         
the bottom of the post. They are now closer to the           
action bar, where other actions are available. This        
change results in a more logical grouping of the         
available actions from the users and therefore a more         
effective browsing, following, and rating experience.  

User-experience also includes making the app      
enjoyable to use. Therefore, during the Sign-up       
process, we have added the ability to select an avatar          
for his profile picture, choosing from 16 different        
options; the user can also upload a custom avatar.         
The avatars have also been redesigned to better        
reflect different personality types of the users. This        
change allows for a richer user experience that        
supports creativity in self-expression of the users. 

Sign-in 

As identified in our analytical evaluation (via       
cognitive walkthrough), our previous design of the       
sign-in screen was missing the sign-up button. We        
have now added one at the bottom of the sign-in          
screen.  

Feedback Decisions 

Our peers from other groups provided us with        
significant suggestions and advice when reviewing      
our prototypes. While many were helpful in proving        
improving changes to our application and others we        
thought were unnecessary. 

A. Feedback Changes 

Upon opening the application, it seemed      
valuable to add some verbiage to our splash page to          

give the user a quick and brief introduction to convey          
the intentions of our application. Our group added the         
line “Stay woke - learn new slang” directly under the          
logo; cleverly utilizing slang itself along with       
emphasizing the usage within a concise sentence.  

It was suggested that our “trending locally”       
homepage should display the general region in which        
the user is in if location sharing was allowed,         
providing more detailed cue on the information that is         
displayed on the screen. Our group decided to add a          
section which indicates the current location of the        
user at the top of the “trending locally” homepage. 

We were informed that the term “Upload”       
may be too general of a term to use since it’s           
commonly associated with uploading a file, rather       
than our intended use of adding a new word/term. To          
fix this, we changed the button in the menu from          
“Upload” to “Add Word”. 

Information scent of our “Badges” seemed      
to be lacking and had room for improvement. To         
address this, a badge banner pop-up appears when the         
user submits their first word to notify them that they          
have been awarded their first page; the purpose of         
this is to alert the user that there is a badge aspect to             
our application, thus the user would now know that         
these badges exist. 

A “back” button was added to the login        
screen in case a user accidentally hits the login button          
without any intention of logging in. The same “back”         
button was added to the search results definition for         
when the user is complete with their search. Back         
buttons were not located within these screens before        
and we felt they were necessary for the user to be           
able to easily navigate back to the home page. 

Adding the function to filter a specific user’s        
content by “most likes” and “date added” allows for         
improvement in viewing their history. This improves       
usability by allowing the user to view the information         
they seek rather than having them scroll through a         
long history list with no specific filters. 

We received many suggestions on     
improving on the “Reward” aspect of user       
interaction. These weren’t necessarily changes, rather      
additions to our prototype. A few of our additions         
dealt with assurance that the user’s actions were        
actually completed; when the user finishes adding a        
word, a banner appears notifying the user “Your post         
was successfully uploaded.” Similarly, when a user       



chooses to report a word, a banner indicating that         
their “flag” has been successfully submitted for       
review will appear. With these banners, the user will         
be assured that their actions were accomplished       
without any confusion. To address the issue of        
“Reward” even further, when the user chooses to        
“Hide This Word” we’ve added additional screens to        
our prototype showing an updated feed with the word         
removed from the view. 

B. Feedback Rejections 

There were a number of suggestions we decided that         
were either unnecessary or were already implemented       
in our application prototype. 

● There was no “scent” on the home screen        

that tells you where to upload a word. A         

shortcut to upload slang would make it       

convenient for many people. 

This was deemed not necessary because      
most users would be seeking to view words rather         
than upload most of the time, we are placing focus on           
our main audience. Also there’s no reason to crowd         
the screen when it takes 1 click to read the “Add           
Word” button. 

● The reward for liking/disliking a word is not        

clear. 

We wanted to have our application utilize       
similar functionalities/mechanics/expectations as   
other social media applications; blue highlighting of       
the like/dislike button suffices. 

● History keeps a list of liked/disliked words.       

“Clear my History” feature would be handy. 

This would defeat the purpose of having a        
history in the first place. 

● Give users an option to set up a zip code to           

search from instead of making a whole       

profile. 

This functionality already exists for     
unauthenticated users since they only need to enable        
location services to be able to search locally. 

● From an attention investment perspective,     

not sure if social media features really add        

overall purpose to the application. It      

provides a lot of distractions without much       

payoff. 

We recognize value to add other social       
capabilities. However, during this phase it would       
introduce scope creep. It would require another round        
of Analytical and Empirical evaluations. 

● Time is being wasted when having to log in         

or create an account to read definitions.       

Compared to Urban Dictionary, the user      

should just be able to access the app to see          

what’s going on. 

This is untrue, the user doesn’t need an        
account to view the words and definitions. The only         
way we can create accountability for added content is         
to create accounts, this increases the credibility of the         
definitions. 

● Trending with friends is nice if there is a         

friends list, but the friends list UI segment        

felt like a distraction to the primary purpose        

of the application. 

The friends list is not the default setting. The         
user does not need to click on the friends list so it            
doesn’t require investment and recovery. 

● Filter in search would be helpful because a        

user would want to use a slang never heard         

before or maybe heard once but don’t       

remember it. This way a user could search        

for similar items until a correct word it        

found. Filter by era, location, etc. 

This is already in the nature of the search.         
Our target audience is 13 to mid-twenties so it’s         
outside of the scope of the app purpose. 

● A place to add image, video, or GIF isn’t         

seen. 

We do have a place to add images, videos,         
and GIF. 

● Confusion regarding the follow button. I      

understand how to follow words, but how to        

access those followed words? 

Our “follow” button refers to following      
users. Our target audience are people who use social         
media and they already have expectations of how        



social media works. We don’t think this feature is         
confusing. 

● Showing what each potential badge is for, to        

give users an idea of what goals to reach. 

This is already implemented if the user       
clicks on the invisible/hidden badges. 

● Application should display the user’s post      

when it’s submitted. The app does a great        

job in letting the user know when the post         

was made but could benefit from bringing       

the user to their own post immediately to see         

their contribution and edit it as needed. 

The user already wrote and reviewed their       
post prior to hitting the submit button, bringing them         
to their own post immediately after would be        
redundant. 

● When the application is first opened, you’re       

bombarded by content and it is kind of        

confusing as a homepage. It would be nice        

to get a little bit of explanation first. 

Our current design encourages user     
exploration and is consistent with other social media        
applications. 

● It would be nice to have a confirmation        

screen on the post page before the post goes         

live just to check. It might also be nice to          

confirm that the user doesn’t want to add a         

picture and would be happy with just text. 

Current design emphasizes the least amount      
of clicks and return user to primary content. 

● Since it’s being relied on the user to filter         

content, there should be a way to view        

newer submissions rather than just trending      

ones without having to specifically search      

for it. 

Trending is intended to incorporate     
“newness” and “hotness” elements to serve up       
content that we feel is most relevant to the user (e.g.           
likes and views over time). Having a straight view by          
newest submissions is redundant and would most       
likely show uncurated content. 

Evaluations 

A. Analytical 

 
The ten primary tasks that we chose for our analytical 
evaluation include:  

1. Create Account 
2. Login App. 
3. Find Word in Trending Feed 
4. Search for Word 
5. Search for Users 
6. View Word’s Definition 
7. Flag Inappropriate Content 
8. Upload Content 
9. Follow User 
10. View Badges 

 

Below are some evaluations we made from our 
cognitive walk-through for vocabgram based on our 
10 primary tasks. 

Task 1 and 2: Create an Account and Login App 

Our application can be used by users who do 
not have an account, however more features are 
available to users who have an account. Because of 
this, we wanted the process to create an account or 
log in to the app to be fairly simple and easy to 
navigate. The screen dedicated to inputting user 
information to log in or create an account will 
maximize the user experience, so we decided to 
design it in such a way that would ensure there is no 
ambiguity on how to complete task 1 and 2. One of 
the ways we achieved this was by asking for location 
preferences on a separate screen, and allowing the 
user to select the  settings button from the home 
screen easily to create an account of log in if they 
haven’t already. On our Login screen, we have also 
added a sign-in button for users to select if they do 
not need to create an account. 

Our cognitive walkthrough raised awareness 
of features we needed to add to the settings screen as 
well. This included a sign out button and delete 
account button. This design change could improve 
user satisfaction, making them feel in control of their 
own profile. Overall, we kept task 1 and 2 similar to 
how other social media platforms manage their user 



accounts so that our own users can navigate task 1 
and 2 with ease. 
 
Task 3: Find Word in Trending Feed 

While completing the cognitive    
walkthrough, it was evident we needed to re-design        
the process of finding words. As a team, we agreed          
that during our analysis we found that the preview of          
a searched word was confusing. It reduced the        
amount of clicks the user has to submit if we          
eliminate the added step of showing a preview and         
then displaying the word and definition. Our       
conclusion was that it seemed pretty intuitive for        
users to keep scrolling on a page to view more          
content, so removing a preview wouldn’t necessarily       
be a better feature to have.  
 
Task 4: Search for Word 

While searching for a word, our team       
designed a drop down suggestions list that will        
auto-fill options based on what the user has typed in          
so far. We agreed that this feature could help users          
quickly find the word they had intended to search if          
they wanted a fast answer, and it could also draw          
them to more content that our app can provide. On          
our design, we initially had words and phrases that         
were not slang, so we decided to improve the         
prototype by pre-filling suggestions that were only       
slang. Other than that, there was not any significant         
change needed for this task after completing our        
analytical evaluation. 

 
Task 5: Search for Users and/or Groups 

Initially we had decided that when a user        
types in something in the search bar, they could         
choose from the following: terms, users, groups,       
locations. In order to consolidate the functionality of        
our application, we decided to narrow down the        
search results to just by terms and users. The groups          
and locations features would have been a great        
addition to our application, however we considered       
how many other features we encourage users to be a          
part of, and mutually decided to simplify our user         
experience by removing them from the search results.        
This reduction also improved navigability since users       
now don’t have to select which type of search to          
complete, the search will now automatically show       
words and users on one screen which they can scroll          
through. 

 
Task 6: View Word’s Definition  

Initially task 6 was implemented after a user        
or word was searched, however to repeat an        

observation we made earlier in our analysis, it        
seemed that eliminating this step would improve our        
users’ experience in the app. When we conducted        
interviews, many expressed that they tend to use        
similar services such as Urban Dictionary for a quick         
transaction of information. To prepare for this       
expectation for potential users, we want to improve        
navigability by shortening the steps needed to display        
the desired result, in this case, the definition for a          
word. As a result, the preview was removed and a          
word’s definition and content will now be seen after         
using the search bar. 

 
Task 7: Flag Inappropriate Content 

Before our analysis evaluations were     
completed, our application had a flag button on the         
search results that a user could click if they felt that it            
was inappropriate. We combined this feature with       
“Hide this word” and “Create definition of word” that         
can now be accessed through the ellipses button next         
to the word’s definition. We felt that this improved         
the safety of our application, considering that users        
will be less likely to click one of these buttons by           
accident compared to when they were accessed on the         
search results page without the ellipses. This could        
help eliminate possible errors made by the user and         
improve the user experience as a result. The user can          
flag an item and select which reason they choose         
from a pre-set list to give them a platform for their           
voice to be heard which we agreed was a valuable          
feature to have. 

 
Task 8: Upload Content 

For this task, there was very minimal change        
needed to our original design before the cognitive        
walkthrough was conducted. We added to our upload        
content feature that a green check mark will be         
shown whenever a multimedia has been attached       
successfully. After a closer look at this task, we         
decided to remove the “Grace Period” feature from        
our application. This was intended to promote user        
safety and allow users to have a window of time after           
posting to decide after the fact that they don’t want          
that on our application for others to see. When         
considering the amount of time it took to post content          
and also receive feedback from others with the Grace         
Period, we collectively agreed that we’d rather speed        
up a user’s process of uploading content by removing         
the Grace Period feature altogether. Our goal has        
been to keep the user experience easy to navigate,         
and with our Upload Content task, we believe we’ve         
kept it user-friendly with our updated design. 
 
Task 9: Follow User 



Before conducting an analytical evaluation, our      
application allowed users to follow other users from        
their feed. This consisted of the homepage, as well as          
the list of searched terms. We decided to also add          
visual feedback by adding a “Follow” button that is is          
greyed out when a user is following another user who          
created a post. Similarly, that same button in a user’s          
feed is not greyed out to show that the user is not            
following the user who created a post. Since        
following other users was a simple process for us to          
make in our prototype, there was no need for         
significant change to this task. 
 
Task 10: View Badges 
We realized that we needed to add a “Badges” button          
to another user’s profile so that a user can see the           
accomplishments of others. The user’s own badges       
can be accessed by clicking on the “Badges” button         
after clicking the menu button. This way all user         
content can be centralized in one area. One thing that          
we decided to add after our analytical evaluation was         
a preview screen on a badge not yet earned that will           
overlay a brief description on how to win that badge.          
We believe this added feature can encourage users to         
earn more badges and make the most of their         
experience within Vocabgram.  
 
In summary, our analytical evaluation caused us to        
make changes to our application design in order to         
promote the functionality. Under this category, our       
sign-in and sign-up options allowed more feedback       
and support for users to login. The user’s experience         
was even personalized due to the avatar selection and         
badges list. The cognitive walkthrough showed us       
how to give more control to users when using the          
like/dislike feature, followers, and even flagging      
functions. A greyed out button can communicate to        
the user which action has been previously performed,        
as well as re-clicking that button will undo an action.          
Navigation was the second major improvement to       
Vocabgram as we discussed our analytical      
evaluation. We created a quicker process for users to         
post words and search slang through our discussions.        
Our analytical evaluation and the conversations that       
followed have allowed us to identify several aspects        
of our application that we like as well as several          
aspects that we need to improve. By adhering closely         
to the evaluation plan that we designed in Project 6,          
these cognitive walkthroughs have revealed     
opportunities to better our design and thus the        
usability of our applications in ways that we had not          
anticipated. 
 

B. Empirical Evaluation 

 
Research Goals & Summary 
 

Our targets for conducting our empirical      
evaluation was to retrieve insight on the following: 

● Whether a new user would know how to        
utilize the social media aspects of the       
application 

● Whether a new user would actually be       
interested in the social media aspects itself. 

● Whether the user would be able to learn new         
slang/idioms by using this application 

 
Our new user is an 18-year old female avid         

social media user; she was heavily dependant on her         
phone, leverages the internet for learning things she        
did not know, and utilizes slang thus making her a          
good representation of our target demographic. We       
had her attempt to accomplish a series of tasks and          
provide input on her initial encounter. She provided        
valuable insight in which allowed us to gain sight of          
issues that weren’t apparent to our team before; from         
her criticism we were able to improve our application         
through various aspects of our application. 

 
Justifications 
 

There were very minimal changes needed to       
be made in terms of learnability stemming from this         
evaluation because much of our initial design       
followed what was most common in most social        
media applications. However, from this evaluation      
we were able to successfully improve our application        
design in its easy in usability and memorability,        
along with a more aesthetically pleasing presence.       
Many roadblocks from completing the tasks dealt       
with more of misinterpretation of our design rather        
than an absence in design. 
 

Initially when opening the application and      
coming to view the homepage, our user was        
relatively unaware that there were multiple pages that        
existed on the homepage if they were to swipe         
left/right. When informed of the multiple trending       
pages, our user still struggled with some hesitance to         
attempt and reach the different homepages. Because       
of this, we decided to include indicators that visually         
alerts the user there are other homepages. We        
developed a mini menu bar at the top of the page,           
right under the “search” bar. To even further supply         
the user with visual information, the homepage the        
user is currently viewing is highlighted in a soft blue          
fill while the other two possible homepages are seen         
with a grey outline. 



 
When asked to attempt to upload their own        

term, the user immediately clicked on our “menu”        
icon expecting to find an option to upload from there          
instead of our original intended upload button on the         
top-right corner, near the avatar. Because of this, we         
decided it would necessary to adapt our application        
towards a user’s natural instinct in seeking towards        
the menu first, along with adding “Upload” in text,         
rather than having just a symbol for representation. 

 
Similarly, when asked to share a term on        

social media, our user was again confused as to         
where they would be able to accomplish the task.         
They weren’t able to locate the “share” icon within         
the word’s definition; after realizing where it was,        
she informed our group that it wasn’t effective in         
conveying its purpose. While revisiting this issue, our        
group decided to place the “share” icon within the         
definition’s mini menu bar along with the “like”,        
“dislike”, and “follow” buttons; it’s visible to the user         
immediately and fits within the scope of actions        
dealing with a definition. 

 
Our user had strong comments regarding the       

aesthetics of our application saying that our color        
scheme was “...the ugliest colors together.” They       
commented that the way we used the blue and orange          
colors were clashing too much and needed to be         
much more easier on the eyes. Wanting our        
application to be inviting, we revamped our design        
scheme with subtle colors that blend together well,        
avoiding any color clashes. Our application utilized a        
gradient of various shades of orange to be softer on          
the eyes. This issue caused us to focus on making the           
application as visually pleasing as possible. We used        
white blocks to section off each definition allowing        
the user’s eyes to focus each separate definition as a          
whole, along with adding sharper, more detailed       
images. 
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